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* History - The Miss-Lou Rural Tourism
Association began in 2005 as a desire to
enhance opportunity in the Mississippi
and Louisiana Deltas by creating a
partnership between the two states to
host an educational program on rural
tourism




Bring Rural Tourism Stakeholders Together
Educate

Create a Product that Celebrates the Host
Community

Showcase Rural Tourism

Hit Hot Topics and Address Current
Challenges

Local Community Embraces Resources




* Public budgeting is difficult.

* Tourism is sometimes misunderstood.
 Community development is vital.

* Small towns have limited resources.
« Take advantage of what you have.




Agritourism *  Music Touris

— Farm Tours — Large Music Eyvents

— Petting Zoos — Small Venues

— Tractor Shows — —Music Festivals

— Rodeos —  Music Museums

— Trail Rides » Festival and Special Everts
Historical Tourisn —  Arts Festivals

—  Museums — Street Fairs

— Story Telling = /‘ —_Cemimanity Events

— Indian Mounds — Music Festivals

— Battlefiedds — Auctions, Yard Sale, Flea Market
Ecotourism — Wildlife Festival

— Canoeing *  Culinary Tourism

— Bird Watching — Restaurants

— Butterfly Watching — Local Foods
Sports Tourism — Festivals the promote foods (Sweet

Potato)

— Large Sporting Events

— Travel Tournament

— Professional Matchés and Tournaments
— Runs or benefits




* Held yearly and bi-yearly workshops since
2006.
* Trained over 1600 participants.

» Consistent group of 300 participants.




» Benefits expressed by participants

— Problem solving for rural tourism and rural
issues.

— Focus on education not strictly motivation.
— Resource based.

— Interactive experience.
— Gives the communities something to grow.







To educate the
elected
officials, the
public, and the
hospitality
industry about
how to sell the
experience of
the region




Things to Preserve

* Mississippi River — river view and experience

* Shift from competition to collaboration among attractions- keep visitors
overnight\

* Jazz Music

Riverboats

* Natchez Trace

* Festivals especially in small communities

* Hunters

* Heritage and culture (film programs)- especially in the younger
generation(example- French Creole vs. Cajun)

* Arts Councils

* Publicly accessible natural areas




* Local hospitality training for citizens and
retail staff( be ambassadors)

* Tell the whole story- but be careful

* Sell experience not just passive museum
“looking”

* Better listing of unique products in the
region

* Not open for change




» Targeting the younger generation
e Public service announcements

* DVDs and publications - make information
more accessible

* Using YouTube and other social media to
go viral

 Train the Trainer




CVB’s
Main Street Managers
Artists

Musicians and Industry
Members

Writers
Entrepreneurs
Movie Producers

Haunted Cemetery Tours
Crop Dusters

Indian Mound Tours
Movie Producers

Coon Dog Cemetery
Movie Site Tour

Culinary Tourism

Music - Zydeco, Johnny
Cash Flower Pickin, Rock
Bands, Jazz Bands













* Woodyville, Miss.
 Natchez, Miss.

* Ferriday, La.

* Rolling Fork, Miss.
* Marksville, La.

* Vicksburg, Miss.

* Bay St. Louis, Miss.




* Connect Mississippi

 Virtual Tourism

« Advertising Dollars

« Taking Advantage of Trends

* ldentifying Opportunities

* Weekend Experience Outreach Project
« Leesville, LA

« Agritourism and Local Foods

 New Partner Louisiana Lafayette




 Resource Links

* Mississippi Louisiana Rural Tourism on
Facebook

* Mississippi State University Center for
Government and Community Development

— http://gcd.msucares.com/rural-tourism-
toolbox

* Southern Rural Development Center -
Stronger Economies Together Project
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Questions?




