
What is my advising “major?”

What are my work values?

What are my deal-breakers?

How do my values mesh with reality?

Creating a personal mission statement

A personal mission statement provides 
clarity and gives you a sense of 
purpose.

Example:
Good academic advisors balance the 
responsibility of upholding the integrity 
of the degree and guide students to 
shape and articulate their goals within 
the parameters of that degree. 

In doing so, we help students navigate 
through a myriad of challenges that are 
a normal part of today’s college student 
experience. We also help them see 
all the different possibilities a college 
experience can offer. 

I am a good academic advisor.



How do I spend my professional life?

Ideas for things to factor in (if relevant):
• One-on-one meeting with students
• Electronic meetings with students (email, 

Skype, phone calls, etc.)
• Meetings (staff meetings, committee 

meetings, etc.)
• Programming & Events (includes 

planning, execution & assessment)
• Orientation
• Travel

• Professional Development 
(Conferences, Coffee Talk, Common 
Reading, etc.)

• Recruitment
• Campus Collaboration
• Assessment & Budget
• Hiring, Supervision & Training
• Other?

Creating an Elevator Speech

Adapted from
http://sbinformation.about.com/od/marketingsales/a/How-To-Write-An-Elevator-Pitch.
htm

Step 1: Define who you are. 

Step 2: Describe what you do. Use your 
mission statement and write 1-2 sentences 
about what you do every day.

Step 3: Identify your target audience and what 
you do for them.

Step 4: Explain what’s unique and different 
about you and your team. Talk about what 
sets you apart.

Step 5: Describe how your efforts fits in with 
the goals of the department/institution.

Step 6: Create an attention-getting hook.

Step 7: Put it all together. Combine the 
statements you drafted in the previous steps, 
putting Step 6 first. Then, add transitions 
and edit it until it flows conversationally and 
captures the most important information.

Step 8: Follow up afterwards: written 
proposal, funding requests, etc.

Be clear, concise, confident, memorable and 
unique.


